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INTRODUCTION

Celebrating its 22nd Festival in 2008, the Bristol International Festival of
Kites and Air Creations is one of the most popular dates on the
international kite circuit and a distinctive feature within the region’s public
events programme. Held in the extensive grounds of Ashton Court Estate,
just outside the city, the Festival attracts in excess of 40,000 spectators
and receives significant regional and national press and media coverage.
The event attracts participants and spectators from all over the UK as well
as growing numbers from overseas. In recent years the Festival has
broadened its scope to include a showcase for air inflatables and air
sculptures providing extra attractions for spectators whatever the weather.
This year the Festival’s is proud to once again support ‘Wallace and
Gromit’s Grand Appeal ’, to raise money for the Oncology Units at Bristol
Children’s Hospital.

MARKETING POTENTIAL
The Festival offers a cost effective, attractive and highly
original way of both promoting your company’s profile or
product regionally and nationally, and of reaching an
influential target audience.

There is a range of sponsorship packages on offer from
£1,500 for individual attractions or elements of the
programme through to headline sponsorship of ¢ £20,000.
Over the years, the Festival has attracted a number of
commercial sponsors, including Demon Internet, Kirrin
Beer, Linden Homes, Shloer and Ritter Sport Chocolate.

The event is well-established and run by an experienced communications & event team who will
work closely with sponsors and exhibitors to realise their aims and objectives and maximise
publicity.

Informal marketing feedback from previous years has shown that visitors include a high ratio of A/Bs
spanning both young upwardly mobile professionals as well as families. The Festival offers a perfect
opportunity to interface directly with this influential audience

either to raise awareness of a new brand, product or

company hame, to gauge customer reaction to a product or

service or to reinforce an existing one.

As the other exhibitors/traders are either kite-related or select
food and drink concessions, any major sponsor can be sure
of making a significant visual impact through display of their
name/logo on site and on printed festival material. Sponsors
will not be subject to logo overload or find themselves vying
for position in a sea of corporate brands.

PUBLICITY



